PROPOSAL FOR INCLUSION OF CULTURE IN THE DRAFT COMPREHENSIVE LONG TERM NATIONAL DEVELOPMENT PLAN FOR GHANA

CULTURE SECTOR
I read the Long Term National Development Plan Vol I: Draft Policy Framework document with considerable interest; and I am convinced that this time round the approach of our development plan treats seriously the idea that CULTURE is a socio-economic CAPITAL of indigenous wealth, competencies and capacities.   A clear attempt has been made to bring the so-called informal sector into the frame of our national development strategy.

I would however like to plead that consideration be given to putting in the draft development framework document a section that comprehensively gives a clear indication of the strategy for developing the economic potential of culture.  I believe that this is the only way we can mobilize resources and make the most appropriate interventions to stimulate the sector and make it generate employment and wealth.

The following suggests some parameters for developing the CULTURE SECTOR:
I 
INDUSTRIES
· Hospitality industries/Tourism
· Music & Dance
· Theatre

· Film Production and Distribution
· Jewellery Production
· Art/Craft Production

· Festivals and Carnivals – for internal and international tourism
· Publications of creative writers (Children & Adult Books)

II
INFRASTRUCTURE

· Human Settlements – With distinct cultural features – NB:  Towns and Villages with Sacred Forests, Nature Reserves preserved in pristine forms.

· Hotels

· Museums & Art Galleries
· Conservatoires for developing Musical talents/Dancers/Actors
·  Parks – theme Parks based on our History and Folklore
· Craft Villages

· Gold Villages  
· Sacred Groves/Community Protected Areas/Nature Sanctuaries
· Slave caves and sites

· Cultural Centres  (also to function as Tourists Reception Centres)
· Sports Facilities

· Cinema Houses
· Film village – to offer locations with scenic features and studios for making films
· Roads to Cultural sites
III
HUMAN RESOURCE DEVELOPMENT

· Culture Managers/Administrators
· Museum staff

· Archaeologists

· Conservators

· Film Producers

· Tour guides, Translators and Interpreters
· Hoteliers

· Craft Producers

· Tailors, Dressmakers & Weavers

· Visual and Performing Artists

IV
MATERIAL RESOURCE BASE
· Timber, Bamboo, Cane, Leather, Metals/Copper, Gold, Silver etc./Stones, Clay, Cowries, Cotton, etc.

· Environmental Protection Culture necessary for sustainable exploitation of forest resources.
V
TOOLS - Machine tools to improve quality of products, and enhance        productivity



Editing suites etc.
VI
MARKETING OF CULTURE

· Culture Entrepreneurship to be promoted
· Government, Industries and Firms to buy into Art and Culture and Sponsor Cultural Events  -  Tax Reliefs given
· Foreign Exhibitions and international festivals

· Ghana’s embassies to be cultural outposts

· Festivals to promote crafts and benefit traditional areas

· Developing External markets for Ghanaian Fashion items
· Ghanaians abroad to be targeted both as consumers and as culture entrepreneurs
VII
PROTECTION FOR CREATIVE INDUSTRIES
1. Identify customary norms

2. Enact and Enforce Copyright Laws and Regimes

VIII
FINANCING 

· Sponsorship with tax reliefs as inducement
· Government subventions

· Culture Trust Fund

· International Financial and Technical Support

· Gate fees and sales at Theatres and Art Galleries and Parks

· Other Areas
IX
SPECIAL PROJECTS

(i) 
DEVELOPMENT AND SUPPORT for Major Regional Festivals for   socio-cultural  and economic benefit of communities

 (ii)  
NATIONAL HERITAGE PRESERVATION AND PRESENTATION


Appropriate Laws to regulate and protect the following:

1. Excavations

2. Ancient Artifacts

3. Sacred groves

4. Ancient Edifices and Traditional Structures
(iii)  
National Gallery of Art:  A grand edifice built as centre-piece for exhibiting and preserving
(a) Modern Art Forms of Exceptional Brillance, to be protected and kept as Modern.
(b) Traditional unique art forms from all over Africa                  
(iv) Science Museums at Regional Capitals and Capitals of Traditional Domains

(v) International Festival of Visual Arts, Ghana (IFVAG)
(vi) GOLD VILLAGE, PARKS IN ACCRA, KUMASI, SEKONDI
1. Museum/Gallery

2. Training Centre – Jewellery School

3. Jewellery Design Production Companies

4. Jewellery Market – Export-Discounted, Local Buyers

5. Website – virtual Gallery

6. Banks/Forex Bureau
X
PLAN IMPLEMENTATION

For every objective, the plan document must define actions and activities with reference to the different domains and levels of Action: Private participation by individuals, civil society groups, corporate firms etc.

· Community Level

· District Level

· Regional Level

· National Level
The document must also detail the roles of all stakeholders and agencies:
(a) Business, Civil Society Groups, Societal Leaders, Chiefs
(b) Government/Regional Coordinating Councils/District Assemblies
XI
The Sectors that directly impact on Culture have already been detailed.  On Agriculture one might suggest the promotion of the following:

· Asaa Berry

· Dawadawa

· Prekese

· Mushroom

· Crabs etc.

On education, attention needs to be given to introducing discourse and courses on the following to enhance the sense of national pride, identity and worth:

· Education:

· Values and etiquette
· Indigenous institutions
· Knowledge/Technology

· Language & Literature
And this can be done in all educational institutions:

· Primary

· Secondary

· Tertiary

CONCLUSION:  Cultural goods have a large local or internal market.  The above proposal can grow this market and also help open up and sustain business in the global village which is fascinated by Ghana and its indigenous products.
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